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I. Introduction
1. Event Overview

The Organic World Congress (OWC) is a global organic agriculture conference hosted by the
International Federation of Organic Agriculture Movements (IFOAM) and is held every three
years. Since its establishment in 1972, IFOAM has been committed to promoting the sustainability,
environmental friendliness and social equity of organic agriculture, and setting global standards
for organic agriculture. The OWC is the world's largest organic agriculture event, bringing
together experts, scholars, farmers, policymakers and relevant stakeholders from all over the
world to discuss the latest developments, challenges and opportunities in organic agriculture. The
goal of the conference is to promote exchanges and cooperation in global organic agriculture,
share innovative technologies and best practices, and promote the formulation and implementation
of global organic standards.

2. Event Details

The 2024 Organic World Congress will be held at Nanhua University in Chiayi County, Taiwan,
from November 30 to December 6, 2024. It is expected to attract participants from around the
world, including organic agriculture experts, business leaders, academic researchers, government
representatives and NGO members, consumers, teachers and students. This conference will
become an important platform to promote the development of organic agriculture in Taiwan and
around the world, and also provide participants with a unique opportunity to conduct in-depth
discussions on the development of global organic agriculture. Please refer to Appendix 1 for the
event planning of this conference.

3. Sponsorship opportunities

The Organic World Congress (OWC) provides a unique platform for businesses and organizations
to demonstrate their commitment to organic farming and sustainability. Through sponsorship,
companies can not only enhance their brand image on the global stage, but also gain direct access
to organic farming experts and influencers from around the world. Sponsorship plans include a
variety of options, such as event naming, exhibition booths, special lecture sponsorships, digital
media exposure, etc. Companies can choose the most appropriate form of sponsorship based on
their own needs. Companies participating in the sponsorship will receive comprehensive publicity
opportunities from the conference to enhance their visibility and influence in the global organic
agriculture community.



1. How to Become a Sponsor

1. Sponsorship Tier

Companies and organizations that sponsor the Organic World Congress (OWC) can choose the
following different sponsorship levels, each level corresponds to different financial or material
contributions, and enjoy the sponsorship reward program (as shown in Appendix 2):

A
B.
C.
D.
E.

Diamond : Sponsorship amount NT$ 3M/ € 90K
Platinum : Sponsorship amount NT$ 1M/ € 30K
Gold: Sponsorship amount NT$ 500K/ € 15K
Silver : Sponsorship amount NT$ 300K/ € 9K
Bronze : Sponsorship amount NT$ 100K/ € 3K

2. Sponsorship Program

We provide sponsorship programs (Annex 3) for companies with specific goals to meet their
specific needs. These packages can include cash, supplies, such as ingredients, travel, advertising,
event-related items, etc., or co-branding opportunities such as launching a specific product or
event at the OWC. Sponsorship packages will be tailored to the company’s goals and budget to
ensure maximum brand exposure and engagement.

3. Application Process

Becoming a sponsor of the OWC is easy, please follow the steps below:

A

Express Interest : Potential sponsors can fill out the online application form (Appendix 4)
or contact our sponsorship team directly to express interest in sponsorship

Proposal Submission : Sponsors can submit custom proposals or choose pre-defined
sponsorship packages based on their needs.

. Approval from the CSC : All submitted proposals will be sent to the OWC Congress

Steering Committee for approval.

. Review and Agreement : The OWC team will review proposals and negotiate final

sponsorship packages with sponsors, followed by drafting sponsorship agreements.

Payment and Commitment : After the sponsorship agreement is reached, the sponsor
makes payment and delivers relevant results according to the agreement.

4. Contact Information

For further inquiries or more sponsorship details, please contact our sponsorship contact person
(Appendix 5).



III. Potential Sponsor Benefits
1. Brand Visibility

1.1  Brand Promotion: The sponsor’s brand logo will appear in all event materials,
banners, digital platforms and marketing content to ensure that the brand is widely exposed
both inside and outside the global organic agriculture field.

1.2 Speaking Opportunities: Depending on the level of sponsorship, sponsors will have
the opportunity to give speeches or hold exclusive workshops during the conference, interact
directly with global organic agriculture experts and industry leaders, and share corporate
innovations in organic agriculture and sustainable development. and results.

1.3 Booth Space: Sponsors will have priority access to the main exhibition venues to obtain
the best booth locations. This will give your products and services maximum exposure during
the event, giving you direct access to potential customers and partners from around the world.

2. Interaction Opportunities

1.1 Exclusive Access: As a high-level sponsor, you will be invited to OWC’s VIP events
to network with key stakeholders. In addition, you will receive privileged access to
lecture theaters to participate in high-level discussions with industry leaders.

1.2 B2B Meetings: Sponsors will have the opportunity to participate in corporate
matchmaking meeting arranged by the conference, conduct in-depth discussions with
industry leaders, policymakers and potential partners from around the world, and
expand business cooperation opportunities.

3. Marketing and media exposure

1.1. Pre-Event Publicity: Your brand will be included in the pre-event marketing plan,
including press releases, social media promotions, email advertising, etc. This will ensure
your brand receives maximum exposure within the global organic farming community.

1.2 Conference Publicity: During the conference, your brand will continue to be exposed
through the official channels of the conference such as social media, official website and
electronic press releases. In addition, sponsors can also use the digital display screens in the
venue and the conference APP for real-time promotion.

1.3 Post-Event Publicity: The sponsor’s brand will continue to appear in post-conference
media reports and summary reports to ensure continued extension of brand exposure.

IV. Implementation plan
1. Onboarding
1.1 Meet to discuss goals, expectations and timelines

At the beginning of the cooperation, arrange an initial meeting with the sponsor to clearly
discuss the main goals of the sponsorship, expected results and the schedule of activities.
This will ensure that the sponsor's needs are met and establish the direction of the
partnership for both parties.



1.2 Provide sponsorship solutions

Based on the sponsor's level and needs, a complete sponsorship package including sponsor
logo, banner design, digital assets, etc. is provided. These resources will help sponsors
effectively engage in event branding and ensure consistency and exposure of their brand
across all related events.

2. Regular Updates
2.1 Update Event Preparation and Sponsorship Results Monthly

Conduct regular monthly meetings or communications with sponsors to provide updates on
event preparation progress and sponsorship results. These updates will include details of
upcoming events, progress on sponsor engagement plans, and matters that may require
further assistance from sponsors.

2.2 Coordinate Brand Promotion Content

Work closely with sponsors to ensure branding at events meets both parties’ standards. This
includes coordinating and confirming the submission and approval of sponsor logo use,
banner designs and other brand assets, ensuring all materials are consistent with the event’s
branding and sponsor’s requirements.

3. Participation in Activities
3.1 Arrange Exhibition Space, Speaking Engagements and VIP Visits

Assist sponsors with arranging booth space at events, ensuring it is in a prime location to
maximize brand exposure. In addition, depending on the level of sponsorship, assist in
arranging speaking engagements, workshops and VIP visits for sponsors to ensure their
participation is fully showcased and valued.

3.2 Final Report before the Event

Provide sponsors with a final report prior to the event detailing their role, schedule,
expected results from participating in the event, and required considerations. This will help
sponsors be fully prepared on the day of the event, ensuring the success and effectiveness
of their participation.

Schedule
1. August to September:
Confirm sponsorship plan
Start contacting potential sponsors
Confirm sponsor list

2. October:



Complete sponsor contract signing
Prepare preliminary marketing materials to ensure early exposure of sponsor’s brand
3. November:
Conduct large-scale marketing campaigns to enhance sponsors’ brand influence
Ensure sponsor’s brand is fully displayed during the event
4. December:
Hold conferences to maximize sponsors’ brand exposure

Post-press conference report summarizing the sponsor’s participation results

V. Conclusion

By becoming a sponsor of the 2024 Organic World Congress (OWC), companies will gain
significant status and exposure within the global organic farming sector. This is not only an
excellent platform to demonstrate corporate social responsibility, but also an effective way
to promote your brand and expand your business network. We sincerely invite you to
participate and jointly promote the sustainable development of global organic agriculture.
We look forward to working with you to create a win-win situation and continue future
cooperation opportunities!



Appendix I: OWC Schedule

The Pre-Conferences, Tours, Organic World Congress, and the General Assembly of IFOAM —
Organics International will be running from the 30th November to the 6th December.

A more detailed program will be provided closer to the event.

Organic World Congress General Assembly

Oi?," 12/5 12/6
il (Thu.) (Fri.)
. Opening
o Activity Plenary Plenary
sl Registration Ceremony & Session Session
Plenary Session
12:00 - 13:00 Lunch
Parallel Parallel Parallel IFOAM - Organics
13:00 - 14:30 Modules [ Modules | Modules / International General
Workshops Workshops Workshops Assembly
Workshops / Bio 14:30-15:00 Break
Tours [ Cultural
Tours
Parallel Parallel Parallel
15:00 - 16:30 Modules [ Modules [ Modules /
Workshops Workshops Workshops
IFOAM - Organics
16:30 - 17:00 Break International General
Assembly
Parallel Parallel .
17:00 - 18:30 Modules [ Modules [ c(e::gfrl:::%
Workshops Workshops v
Conference General General
19:00 - 21:00 Gala Dinner Assembly Assembly
Bazaar Social Dinner



Appendix II * Sponsorship Program

Sponsorship Benefits Diamond|Platinum| Gold |Silver| Bronze
Sponsorship feesin NT$ 3M 1M 500K |300K| 100K
Sponsorship fees in € 90K 30K 15K | 9K 3K

1 | Use the OWC Partner logo on
your website and digital/print v
documents

2 | Your logo on congress
giveaways, where appropriate

3 | Your support acknowledged in
IFOAM - Organics International
post-Organic World Congress

blog article

4 | On-site video interview with
your organization to be
processed and published by v
IFOAM - Organics International
after the OWC

5 | Issue Certificate of
Appreciation on opening v v

ceremony

6 | A dedicated page on the
official OWC website with your 4 v

key messages

7 | Your logo/company featured in

one session of your choice




Sponsorship Benefits Diamond|Platinum| Gold |Silver| Bronze
Sponsorship fees in NT$ 3M 1M 500K |300K| 100K
Sponsorship fees in € 90K 30K 15K | 9K 3K

8 | An article or interview with a
person of your choice

. v v v
published and shared on
IFOAM' s social media

9 | Logo in IFOAM - Organics
International’ s monthly
_ v 4 v v
newsletter ‘The Insider’ as
official OWC sponsor
10| Advert space in the event Full Page| Half |Quarter| One-
digital brochures provided to Page | Page |eighth/Only Logo
all participants Page
11| Your logo represented across
all official OWC on digital and v 4 v v 4
print posters,
12 | Your logo featured in your
sponsor category on the OWC v v/ v v v
website
13 |Logo featured in mailers ahead
, v 4 v v 4
and during the Congress
14 Receive digital materials
(toolkit) to promote the Organic
World Congress and your v v v v v

partnership in your own

communications




Sponsorship Benefits Diamond|Platinum| Gold |Silver| Bronze
Sponsorship fees in NT$ 3M 1M 500K |300K| 100K
Sponsorship fees in € 90K 30K 15K | 9K 3K

15 [Booth at OWC Venue 5 4 3 2 1
Tickets giving full access to on-
16 10 8 6 4 2

site Congress

Note: 1. Sponsors of booth space are requested not to resell the booth to other

companies.
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Appendix I ~ Sponsorship Program

A. IREEBNTFZ Sponsorship program by Cash

RO AR B8
Tick | Numbe BHIAZE Sponsored content Sponsorship
r amount

A-1 #BAkZEBEDiamond
A-2 | HHERZEBEPlatinum
A-3 | EZHREBBGold

A-4 [ IRZREBIESilver

A-5 ii#REBIEBronze

A-6 Hit%

B. IR EBN75 2 Main Sponsorship program
B-1 B#E4 - #/0 Organic Dood * Dessert

B-2 7K IMEBE - ZXWater - Coffee - Tea

B-3 =#&fERented Tables and Chairs
NEES (FERAEE  #5 58 - &
- &8 - B2 ) Social Media

B-5 & &3{EhRiEBio Tours/Culture Tours
B-6 R#@#FEETransportation

B-7 |ENIZPrinting Expenses

B-8 |frimffithermos

B-9 IRfR#reusable food ware

FREENHE (HBEEA - B4 - 5FiE - Bl
B-10 ) Performance(street performance -

B-4

music ~ dance * magicetc.)

BAIR1E  1RZE - EFEATRUSS ~ BUES
B-11 Tables and Chairs » Tent ~ Truss ~ Booths
Fee

B-12 [MiZEZInterpretation Fee

B-13 Bk RIRZHEComputer and Projector
11




B-14 #:=amSouvenir

B-15 EhIEHOthers (GBEBEITIEA)

BB %28 Total Amount NT$

at: 1ieERIREZRIEEIEE 2MHE*0.7,
2EHHLEACEW, SRENEIBESREMIER.,

Note: 1. The benefits of main/other sponsorship program please refer to amount from
sponsorship package program

2. if the main sponsorship program is full, we will consult with sponsor changing to other
content.
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Appendix IV ~ Sponsorship Application Form

BB 732 Sponsorship program

RAE | ARER ERE8E
Tick | Numbe ZHIASE Sponsored content Sponsorship
r amount

A-1 #EAHREREDiamond
A-2 BEHKZEFFPlatinum
A-3 | E4EBIHRGold

A-4  REREBIESilver

A-5 |§iZREB)EBronze

A-6 HihTx

B. I5E BN % Main Sponsorship program
B-1 A#E#% - #l Organic Dood - Dessert

B-2 7K~ M - ZXWater - Coffee - Tea

B-3 =& ERented Tables and Chairs
NEES (FERKEE %5 58 - &
- &8 « B2 ) Social Media

B-5 &8 1bhx¥zBio Tours/Culture Tours
B-6 \R#@#FEETransportation

B-7 |ENRIZPrinting Expenses

B-8 |[fRE#ithermos

B-9 IR{rR¥reusable food ware

TEEH (HBEEA - T 8 Bl
B-10 %) Performance(street performance -

B-4

music ~ dance ~ magic,etc.)

BIIR1E ~ RZE - EFFSTRUSS ~ BIUES
B-11 Tables and Chairs ~ Tent » Truss ~ Booths
Fee

B-12 & ZInterpretation Fee

B-13 SN KRIERHEComputer and Projector
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B-14

4= mmSouvenir

B-15

H1th I8 HOthers

EBh42 4 %8 Total Amount

NT$

UNCIEZY
Name

BEImEEAER Sponsor Company Information

IN=1b Lkl
Address

NS
Website

BrAS N

Contact

g
Job Title

JEARERR
Contact

number

==
==}

1—: s

=)\
Email

W IRIa R

Name of the

recipient

e — 4R
Tax ID
number

~NE]RED

Company Stamp
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Appendix V: Sponsorship Contact Information

1. Email: partnerships2024@owc-bio.org
2. Address: No. 55, Section 1, Nanhua Road, Dalin Town, Chiayi County

622301, University of South China

We look forward to your participation and jointly promote the development of global
organic agriculture!
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